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Personal card for Vera Grey
For the personal card, I decided to mix two graphic styles that I like the 
most — minimalism and Swiss punk. To bring the concept of Swiss punk 
to life, I created a composition of fonts from the letters that make up the 
name. The back of the card is, on the contrary, extremely minimalist. As a 
material, I used craft cardboard, to highlight the ecological values that  
I promote.



Excited Flowers
Missing the warmth, I decided to create a 
poster for the Chelsea Flower Show. As the 
axis of communication, I chose sympathy, 
which seems most suited to the targets of the 
exhibition. For these purposes, I used a photo 
that gives the viewer enthusiasm and invites 
them to share the emotions of the young 
woman vvon the poster.



Art lion
Inspired by brutalist graphic works, 
I imagined this poster to promote a 
weekend of contemporary art. The blue 
lion, a symbol of Bordeaux, seemed well 
suited to illustrate this poster. To enhance 
the impression, I framed the drawing in a 
way to stimulate the viewer’s imagination.



Urgence homophobie. Key figures 2021
My objective as a designer, was to present the key data of the annual activity report of the association 
Urgence homophobie in graphical form. In order to achieve this, I chose different types of infographics 
that best met these objectives. As a colour scheme, I used the rainbow colours that make up the 
Urgence homophobie logo.



The Gray House
The book cover design of Russian writer 
Mariam Petrosyan’s book “The Gray House”. 
This work, in the genre of magic realism, 
tells the story of young people in difficulty. I 
chose an image in dark, slightly threatening 
colors. The typography emphasizes the look 
of the character, which makes the cover 
dive straight into the soul of the viewer.



PostHeart
I set myself the goal of creating a postcard for 
Valentine’s Day that wouldn’t be too cheesy. 
During the research, I painted a picture of the 
heart, anatomically correct, but adorned with 
delicate watercolour. To increase the irony, I 
played with words by getting PostHeart, which 
refers to both the idea of the postcard and 
postmodernism.



Dirty Devils
Dirty Devils is a darts club in Bordeaux. My role was to redesign its 
website. After conducting research, I determined targets and club values. 
Based on the results obtained, I came up with a minimalist black and 
white design with a bright red accent, in line with the goals of the club.



Nicole
As part of my training, I had to imagine a showcase 
poster concept for the Nicole perfumery for Mother’s 
Day. The constraints of this project were an unusual 
poster size of 70x200mm so that it could be used 
with an already existing support. Inspired by works 
of botanical illustration, I decided to create a collage 
made up of the flowers and the letters. Nicole’s color 
palette was used for this work.



Eco
As part of a course, I had to do the layout for an ecological magazine. 
My choice fell on a clean design, making do with a small number of 
images and an analogous color palette. To illustrate, I took the liberty 
of using works of Vincent Callebaut, which best complement the text.



Phytotherapy
As part of a student project, I had to 
propose a communication plan for the 
brand La forêt des sens. I came up with 
the concept of postcards with images of 
medicinal plants from the garden of La 
forêt des sens. These postcards are to be 
printed on paper containing the seeds of 
these plants and can be sown anywhere 
to give birth to new plant life and make the 
customer experience last.



Thank you for your time


